Yes, this is another book about research methods. It covers the usual ground of perspectives and approaches, research design, collecting quantitative and qualitative data, analysis, and presentation. However, its title suggests a pragmatic rather than theoretical approach. The author is in a School of Management and one suspects that the book is aimed at supporting management students conducting small research projects in business situations. These are, in my experience, messy, specific contexts where the recipes from research methods books need to be applied with the wisdom of experience.  So I approached this book hopefully.

After an introductory chapter, Chapter 2 outlines Theoretical Perspectives and Research Methodologies.  I found this a lucid summary of an abstract area. However, one wonders how an average student would relate their project to the many "isms" and "ologies" described here. Indeed, the author is somewhat apologetic about presenting the material at this point. While logically in the right place, I suspect that pedagogically it is unhelpful to present this material as an essential step in the research process. Having jumped over (or dodged around) this hurdle, chapter 3 gives a more practical account of how to select a god research project. There is good advice on projects to avoid, and conducting a literature search and review. There is also a consideration of ethical issues. 

Section B includes four chapters on common research methodologies, or approaches: experiments, surveys, case studies and evaluations.  All of them are practically useful accounts, although in places the discussion is brief. For example, while it correctly states that random sampling is preferable to non-random, it does not warn of the sorts of errors that may be generated by non-random sampling. 

Part C is four chapters on methods of collecting data: questionnaires, interviews, observations, and unobtrusive measures such as sales records. Part D concerns analysis and report writing. While chapter 12 on analysing quantitative data is an admirably lucid introduction, inevitably, perhaps, there is too little detail on some statistical methods to support their use without additional resources. There are no statistical tables for significance testing. 
Finally, there is a chapter on Action Research, which might have more usefully appeared in section B. Overall, this is a readable guide to conducting research. Some of the content is more theoretical than the title suggests. Nonetheless, the book could be a set text for a research methods course, and individual chapters will be useful as introductions on narrower courses and for nursing students conducting research projects.

Stephen Bostock
